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Abstract

This article delves into the prospects for the development of small businesses in Uzbekistan
within international markets. It examines the key success factors, challenges, and opportunities
that Uzbekistan's small and medium-sized enterprises (SMEs) face in the context of
globalization and economic integration. By analysing the current landscape, this study
highlights the strategic measures needed to enhance the global competitiveness of Uzbek
SMEs. The discussion focuses on the importance of innovation, market diversification, and
supportive governmental policies as pivotal elements in fostering international growth.
Through a comprehensive exploration of these aspects, the article aims to provide valuable
insights into how Uzbek small businesses can effectively navigate and thrive in the global
market.
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Introduction

In an era of rapid globalization and economic integration, small and medium-sized enterprises
(SMEs) play a pivotal role in driving economic growth and innovation. For Uzbekistan, a
country with a rich cultural heritage and a strategic location in Central Asia, the development
of its small business sector is crucial for sustainable economic progress. This article explores
the prospects for the development of small businesses in Uzbekistan in international markets.
It aims to identify the key success factors, challenges, and opportunities that Uzbek SMEs
encounter as they venture into the global arena [1].

The significance of SMEs in the global economy cannot be overstated, as they often serve as
the backbone of economic development, job creation, and technological advancement. In
Uzbekistan, small businesses are increasingly recognized as vital contributors to the country's
economic diversification and resilience. However, as these enterprises seek to expand beyond
national borders, they must navigate a complex landscape marked by both opportunities and
obstacles.

In the conditions of modern globalization and economic integration, the development of small
businesses in Uzbekistan is of particular relevance and significance. Small and medium-sized
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enterprises play a key role in the economic development of the country, contributing to the
creation of new jobs, increasing competitiveness and diversifying the market offer [2,3].

One of the important areas of small business development is its active participation in
international markets. The export potential of Uzbekistan has significant opportunities to
expand its presence in foreign markets, especially in the textile, agricultural and food
industries. However, to realize this potential, comprehensive support from the state is required.
The purpose of this article is to analyse the prospects for the development of small businesses
in Uzbekistan in international markets, taking into account the role of government support. The
article discusses current initiatives and measures taken by the government to stimulate the
export activity of small enterprises. Particular attention is paid to financial support, training
and consultations, as well as measures to promote international markets and marketing support.
Analysis of the prospects and problems of small business development in international markets
is important for the effective use of the country's economic potential and for achieving
sustainable growth [4,5,6].

Current Situation

Small and medium-sized businesses play a key role in the economic development of
Uzbekistan, representing a significant source of economic growth, innovation and employment
[7,8]. However, despite the potential, the small business sector faces a number of challenges
and restrictions that limit its development.

1. Bureaucratic barriers and complex registration procedures. One of the main obstacles to the
development of small and medium-sized businesses is the complex and lengthy procedure for
registering enterprises. Despite reforms in this area, the process remains quite confusing and
requires significant time and financial costs.

2. Lack of available funding. SMEs often face limited access to finance. Bank loans may not
be available due to high interest rates or insufficient credit history of businesses. This limits a
business's ability to expand and innovate [9].

3. Low competitiveness in world markets. Small and medium-sized enterprises in Uzbekistan
often face problems of competitiveness in global markets due to limited access to the latest
technologies, poor product quality and insufficient levels of marketing and branding.

4. Insufficient innovative development. Small and medium-sized enterprises in Uzbekistan
often lag behind in innovative development due to insufficient investment in research and
development, as well as limited access to new technologies and innovations.

5. Uncertainty in legislation and taxation. Uncertainty in legislation and taxation also creates a
negative impact on small and medium-sized enterprises, making it difficult to plan and invest
in the business [10,11,12].

Overall, despite some improvements in the business environment, small and medium-sized
businesses in Uzbekistan still face a number of serious challenges that require a comprehensive
approach and further reforms to support their development.
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Recommendations for successful entry into international markets

1. Increasing availability of financing: The government of Uzbekistan should develop
financing programs specifically focused on supporting small businesses in export activities.
This will help businesses overcome financial barriers and expand their production capacity.

2. Training and Advisory: The government should provide training programs and advisory
support to entrepreneurs covering international market research, quality requirements and
standards, and the development of export strategies.

3. Searching for new markets and developing cooperation: Small businesses should actively
seek new markets for their products and develop partnerships with foreign companies and
distributors.

4. Government assistance: The government should promote business missions, exhibitions and
fairs to attract foreign buyers and business representatives to explore the products of small
businesses in Uzbekistan.

5. Promotion of international certification: The government should create conditions for small
enterprises to undergo international certification of products, which will help them build
confidence among potential buyers.

Small businesses in Uzbekistan are entering a new era of opportunities and challenges in the
international arena. Expanding economic boundaries opens up new opportunities for
entrepreneurs for growth and development, however, successful participation in world markets
requires not only ambition but also a systematic approach on the part of the state and the
business community. In this conclusion, we will consider the key aspects of the prospects for
the development of small businesses in Uzbekistan in international markets and identify ways
to implement them [13,14].

- Government support and investment in export development. An important factor is the active
intervention of the state in supporting small businesses at the stage of entering world markets.
This may include the development and implementation of financing programs, tax incentives,
assistance in promoting goods and services abroad, as well as providing consulting and
information support.

- Infrastructure development and training. To successfully enter global markets, it is necessary
to provide small businesses with modern infrastructure, which includes access to technology,
logistics networks and communication infrastructure. In addition, the training and development
of entrepreneurs and their employees in the fields of international trade, marketing and quality
management plays a key role.

- Stimulating innovation and product quality. To be competitive on the global stage, small
businesses need to invest in innovation and improve the quality of products and services. This
may include introducing new technologies, developing unique products, and improving
production processes.

- Stimulating export thinking and culture. To successfully enter world markets, it is necessary
to change the mentality of entrepreneurs and society as a whole, making export activities a
priority and encouraged. This may include information campaigns, export competency
development activities and the creation of an enabling export environment.

- Strengthening international partnerships and cooperation. To successfully enter global
markets, it is important to develop and strengthen international partnerships and cooperation.
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This includes participation in international exhibitions and fairs, establishing long-term
partnerships with foreign companies and organizations, as well as active participation in
international trade and investment projects.

The prospects for small businesses in Uzbekistan in international markets are encouraging, but
require an integrated and systematic approach from the state, the business community and
society as a whole. Realizing the potential of small businesses in world markets can become a
powerful engine of economic growth and development for Uzbekistan, creating new
opportunities for entrepreneurs, improving the standard of living of the population and
strengthening the country’s position on the world stage.

Conclusions

In conclusion, the prospects for the development of small businesses in Uzbekistan within
international markets are both promising and challenging. As globalization and economic
integration continue to shape the global economic landscape, Uzbek SMEs have significant
opportunities to expand and thrive on the international stage. However, to fully realize these
opportunities, several key factors must be addressed.

First, innovation must be at the forefront of business strategies. By embracing new technologies
and practices, Uzbek SMEs can enhance their competitiveness and adapt to the rapidly
changing global market demands. Second, market diversification is essential. Expanding into
new and diverse markets can mitigate risks and open up new revenue streams, providing a
buffer against domestic market fluctuations.

Moreover, supportive governmental policies play a crucial role in facilitating international
growth. The government of Uzbekistan must continue to implement and strengthen policies
that provide financial support, reduce bureaucratic barriers, and promote international trade
relations. Building robust infrastructure and improving access to financing will further
empower SMEs to take bold steps toward global expansion.

Despite the challenges, such as limited access to international networks and competition from
established global players, the potential for Uzbek small businesses to succeed internationally
is substantial. By leveraging their unique strengths, including cultural heritage and strategic
geographical location, and by addressing the identified success factors, Uzbek SMEs can
position themselves as dynamic players in the global economy.

Ultimately, fostering a supportive environment that encourages innovation, market
diversification, and strategic policy implementation will be critical in ensuring that
Uzbekistan's small businesses can not only survive but also thrive in the international market
landscape. This comprehensive approach will enable Uzbek SMEs to contribute significantly
to the country's economic development and secure a prosperous future in the global economy.
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